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6th JUNE 2012
FOR IMMEDIATE RELEASE

MARIO TESTINO: PRIVATE VIEW A COLLECTION OF ICONIC
WORKS FROM VISIONARY ARTIST AND PHOTOGRAPHER
MARIO TESTINO, ARE TO BE EXHIBITED IN CHINA FOR THE
FIRST TIME AT THE PRESTIGIOUS TODAY ART MUSEUM FROM

JUNE 7TH 2012.
SHEREL AN o,
MARlO TESTINO PRIVATE VIEW IS A NEWLY CURATED EXHIBITION, THE
A mﬁPﬂWATEWEW ARTIST’S FIRST TO OPEN IN CHINA, WHICH SPANS HIS THIRTY
YEAR CAREER AND FIRMLY CEMENTS MARIO TESTINO AS A

MASTER OF MODERN PHOTOGRAPHY.
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MARIO TESTINO: PRIVATE VIEW will open on 7th June 2012 at the prestigious Today Art Museum in Beijing. The
exhibition will bring together almost 100 of Testino’s most celebrated photographs, providing a unique insight into
some of the most remarkable images of our time.

From portraits of royalty and award-winning Hollywood actors, to iconic cover images, Mario Testino has
photographed the world’s most respected and influential people. His pictures have been featured world-wide across
covers of international fashion magazines and through campaigns for the world’s leading fashion and beauty brands.

British luxury brand Burberry, who are longstanding collaborators with Mario Testino, will be supporting him for this
inaugural exhibition in China.

As the strategic partner of the Today Art Museum, the luxury car brand Mercedes Benz will also be partnering with
the exhibition.

Testino is known for the extraordinary way in which he can capture his subjects. He has a unique ability to create
a connection with his sitters, offering spontaneous and intimate portraits, which captivate audiences worldwide
and give the viewer an exclusive insight into an often unknown world. The exhibition will combine every aspect
of Testino’s inspirational career in an installation that combines colour, light and video to illuminate the work of a
modern master.

“l wanted to show my work in China, somewhere | have never exhibited before.” says Testino. “/ felt the best way

of doing this was by selecting the images that mean most to me personally at the moment.... hence the name
Private View. In conceiving this exhibition and having the chance to look back over the years | found it was like
understanding a puzzle for me — seeing how the fashion work influenced the celebrity portrait work, which in turn
influenced the royal work and so on. I felt the only way of making the exhibition was to show all these different sides
of my life together, creating a private view of the world | have been documenting. Also, Beijing is an incredible place,
full of surprises— you get a real sense of discovery there”

On photographing the many stars Testino has captured, he goes on to say: “Photographing the famous is fascinating.
We see so many images of them that we can forget that they are real people, and that’s the very aspect | like to show.
When | photograph someone | want to understand them - their fun side, their soft side, their sexy side — whatever it
may be that | discover when | am with them. Sometimes it can lead to very surprising results.”

The exhibition will guide the viewer through the many remarkable areas of Testino’s oeuvre. For this show they have
been classified in areas such as his fashion works (In my Own Fashion), his instantly recognizable royal portraits
(Portraits of the British Royal Family) and his iconic pictures of the worlds most celebrated people (Larger than Life).



The show will also highlight the work of Testino’s 15 years of creative partnership with Burberry and the brand’s Chief
Creative Officer, Christopher Bailey. As the brand’s photographer Testino has captured some of the most instantly
recognisable imagery which have resonated with fans of fashion, art and photography around the world.

Coinciding with Mario Testino’s inaugural exhibition in China, a special edition book Mario Testino, Private View will
be published by Taschen. The book will be released on a limited edition of 1,500 numbered and signed copies and will
come housed in an unique, injection-moulded plastic box with a lenticular cover portrait of Lady Gaga. Contributing
authors are Graydon Carter, Karl Lagerfeld, Jennifer Allen, and Patrick Kinmonth.

Mario Testino Private View at the Today Art Museum, Beijing — June 7th — 27th

SUPPORTED BY BURBERRY
This exhibition has been made possible with thanks to Burberry

“Mario and I have worked together, very closely, for many many years. Both his enormous charm and depth of his
character shine through all his work. He is a photographer of unequalled talent with the remarkable ability to engage
audiences worldwide through his pictures - capturing intimate moments that are globally recognised as era defining
images.

We are thrilled to be a part of this exciting Mario Testino Private View exhibition at the Beijing Today Art Museum.
Art and culture are such essential and enriching parts of life, it is a huge honour for us to play a part in supporting
this exhibition — Mario is not only a dear friend, but an iconic figure in modern photography.”

Burberry Chief Creative Officer, Christopher Bailey

MERCEDES BENZ
Strategic Partner of the Today Art Museum

Mercedes-Benz, as the strategic partner of Today Art Museum, avidly supports this photography exhibition.
Mercedes-Benz is known as the creator of the world’ s most fascinating and acclaimed automobile artworks, with
the art and fashion gene long rooted in its 126 year design history. This heritage has been a driving force behind
Mercedes-Benz s consistent efforts in promoting top art events throughout the world. As a master who possesses
both an artistic charm and an acute sense of fashion, Mario Testino” s fashion forwardness and persistent pursuit
of perfection in his works greatly resonate with Mercedes-Benz s core brand value of “The best or nothing . This
relentless support for influential artists greatly demonstrates Mercedes-Benz s long-term commitment to the Chinese
market.

For more information, please contact Ogilvy Public Relations

Dorian Zhou
Email: dorian.zhou@ogilvy.com - T: +86 212405 0725 M: 135 6457 5079
Jessie Fang
Email: yi.fang@ogilvy.com - T: +86 212405 0728 M: 186 2187 8036
Ethan Fei

Email: ethan.fei@ogilvy.com - T: +86 212405 1965 M: 139 1618 0624

TODAY ART MUSEUM - Jane Xiao
Email: xbz@todayartmuseum.org - T: +86 10 58769690



EXHIBITION INFORMATION
Title: Mario Testino Private View

Dates: 7th June - 27th June 2012

Supported by: Burberry
Strategic partner: Mercedes-Benz

Media Partner: Touchmedia

Curator: Patrick Kinmonth.
Number of works: 93
Publications: Mario Testino, Private View
Published by: Taschen
with texts by Graydon Carter, Karl Lagerfeld, Jennifer Allen, and Patrick Kinmonth.

Languages: Chinese and English

Websites: www.todayartmuseum.com, www.mariotestino.com

VISITOR INFORMATION
Address: Building 2, Pingod Community, No.32 Baiziwan Road, Chaoyang District, Beijing, 100022
Tel: +8610-58760600

Opening times: From 10:00a.m.—5:00p.m. No Entry after 4:00p.m
Ticket prices: Adults ¥20
Reduced ticket: ¥10.00 (by Student Card / Elder Card / Soldier Card)

Free admission: Children of 6 years old or below,
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